leral population or to break the link between those practices i adverse consequences.
5ecause of the complexity of that link, prevention measures i be fashioned from a wide variety of materials. The most reme measures are those that draw on the force of the law discourage a particular kind of drinking behavior. Drunk ving, which is the subject of Chapter 3, is the foremost ex-pie of such a behavior. Minimum drinking ages, public drun-mess, and restrictions on sales to intoxicated customers are ler areas in which the law plays a role. In all of these cases, wever, legal action is only one of a broad range of preventive ions that can help reduce the problem. The combined influ-:e of many preventive initiatives can have a much greater ect than can legal constraints alone.
Phe prevention initiatives considered in this book fall into ee broad categories. The first category includes those actions it affect the price and availability of alcohol. Taxes on alcohol, nimum age requirements, restrictions on the numbers and urs of outlets, and the actions of servers all influence the >e of access to alcoholic beverages. By altering these condi-ns, it may be possible to affect not only how much people nk but also where, when, and how they drink, factors that i be just as important as overall consumption. Chapters 4 and 5 consider this category of prevention. Chap-4 examines the effect that the price of alcohol has on drinking d on drinking problems, especially among the heaviest drink-i. Chapter 5 discusses what commercial servers can do to see it the people they serve do not end up in trouble. Fhe second category of preventive measures includes actions it seek to alter drinking practices more directly through var-ts forms of education and persuasion. These actions might ;e the form of radio, television, or newspaper messages that scuss unsafe or inappropriate drinking practices. They might
0 consist of formal educational programs in the schools. Le-
1 sanctions fall into this category, since the law is a particularly ong form of persuasion. The government can also try to set
example of drinking practices through its own actions andand Corporation, 1979.
